
City of Los AngelesCity of Los Angeles
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Presentation OutlinePresentation Outline

•• Overview Overview 
•• Program EvaluationProgram Evaluation
•• Problem IdentificationProblem Identification
•• RemedyRemedy
•• Unresolved issuesUnresolved issues



Distribution of Centers within the LA communities
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OverviewOverview

•• Over 260 Certified Over 260 Certified 
Collection Centers Collection Centers 
(CCC)(CCC)

•• City’s Own Monthly City’s Own Monthly 
Collection EventsCollection Events

•• Collection as part of Collection as part of 
HHW EventsHHW Events



Program EvaluationProgram Evaluation

•• Recycled Used Oil by CCCRecycled Used Oil by CCC

•• Housing information Housing information –– US Census BureauUS Census Bureau

•• Income levelIncome level



Recycled Used OilRecycled Used Oil
•• 1.8 Million Gallons recycled by 1.8 Million Gallons recycled by CCCsCCCs in 2000in 2000

Year 2000
Recycled Used Oil 
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DemographicDemographic

North Valley

Ethnicity
Total Population 558,2004

White
47%Hispanic

39%

Other
9%

African 
American

5%



DemographicDemographic
Housing 

Total Housing Units 269,142 Units

Single 
Family
45%

Multi 
Family
55%

South Valley

Ethnicity 
Total Population 634,847

White
65%

Hispanic
25%

Other
7%

African 
American

3%



DemographicDemographic Housing 
Total Housing units 182,153

Single 
Family
36%

Multi 
Family
64%

Ethnicity 
Total Population 375,525

White
71%

Hispanic
15%

Other
10%

African 
American

4%

West Los Angeles



DemographicDemographic Housing
 Total Housing Units 263,820

Single 
Family
14%

Multi 
Family
86%

Central Los 
Angeles

Etnicity
Total Population 634,141

White
32%

African 
American

8%

Hispanic
44%

Asian
16%

Other
0%



DemographicDemographic Housing 
Total Housing Units 210,245

Single 
Family
43%Multi 

Family
57%

South Los 
Angeles

Ethnicity 
Total Population 665,857

White
3%

African 
American

48%

Hispanic
46%

Other
3%



Housing 
Total Housing Units 124,188

Single 
Family
47%

Multi 
Family
53%

DemographicDemographic

East Los 
Angeles

Ethnicity 
Total Population 410,970

White
15%

African 
American

2%

Hispanic
68%

Other
15%



Oil Volume vs. Single Family
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Recycled Used OilRecycled Used Oil
& Housing& Housing
CorrelationCorrelation

Oil Volume vs. Multi-Family
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Recycled oil volume & Single Family 
housing in target area –Direct and 
Consistent Correlation

Oil Volume vs. Total Housing
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Recycled oil volume & Multi-Family 
housing in target area diverge 
sharply in opposite direction



Summary of AnalysisSummary of Analysis

•• Normalizing DataNormalizing Data

•• Recycling in Recycling in 
Target area lower Target area lower 
by approximately by approximately 
200,000g

Recycled Oil Per Household
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Developing a grass roots campaignDeveloping a grass roots campaign

•• Select Certified Collection Centers with Select Certified Collection Centers with 
high density of multihigh density of multi--family complexes in family complexes in 
their service areastheir service areas

•• Arrange and schedule promotional events Arrange and schedule promotional events 
•• Develop advertising flyersDevelop advertising flyers
•• Hold Promotional eventsHold Promotional events
•• Assess impactAssess impact



•• Selection of Selection of 
Certified Centers Certified Centers 
with dense cluster with dense cluster 
of multiof multi--family family 
residentsresidents



Advertisement Advertisement 



Promotional EventsPromotional Events



City’s Temporary Collection EventsCity’s Temporary Collection Events



Promotional events works…Promotional events works…
Used oil collected at certified centers increased by 

10% to 70% following promotional events
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Survey of participating DIYs at the Survey of participating DIYs at the 
promotional eventspromotional events

•• 32% to 70% participating DIYs identified 32% to 70% participating DIYs identified 
themselves as themselves as multimulti--familyfamily residents.residents.

•• 58% of DIYs changes oil for 58% of DIYs changes oil for two or moretwo or more
vehicles. vehicles. 

•• 83% of DIYs changes oil for 83% of DIYs changes oil for every three every three 
months or 3,000 milesmonths or 3,000 miles..



Issues of Concern for Certified Issues of Concern for Certified 
Collection CentersCollection Centers

•• After Hour dropAfter Hour drop--offoff

•• Inadequate frequency of used oil pick upInadequate frequency of used oil pick up

•• Contaminated OilContaminated Oil



City’s promotional item to address City’s promotional item to address 
contaminationcontamination



Special recognitionSpecial recognition

•• This project is being implemented with the This project is being implemented with the 
cooperation and partnership of Kragen cooperation and partnership of Kragen 
Auto Part, inc.  Without their assistance, Auto Part, inc.  Without their assistance, 
this would not be possible. The City of Los this would not be possible. The City of Los 
Angeles appreciates their interest in the Angeles appreciates their interest in the 
program and hopes other auto part program and hopes other auto part 
certified centers follow Kragen’s lead.certified centers follow Kragen’s lead.



Hamid TadayonHamid Tadayon
City of Los AngelesCity of Los Angeles

(213)473(213)473--81638163
htadayon@san.lacity.orghtadayon@san.lacity.org
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